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Commuter Options
= Walk to Work
= Cycle to Work
= Public Transport

= Car Sharing
= SOV
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Understand your Target Audience

= Walk to Work Maximum 1.5 miles
= Cycle to Work 6 mile radius
= Motor Bike to Work Forgotten option

» Build a “Model” to help see the bigger picture
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Understand your Target Audience
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Understand your Target Audience

= Public Transport limited due to time taken
= Car Sharing Preferred option by many
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Understand your Target Audience
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Promotion & Incentive Scheme

* |ntranet Site and News Letters

= Simple Token Based Incentive Scheme

= Simple Prize Draw Card & Sticker system
= Weekly Prize Draw for £50 Gift Voucher

= Monthly Prize Draw for £100 Gift Voucher
= 4% of Associates walk to work

* 10% of Associates bike to work

» 3% of Associates motor bike to work
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Bentley Green Travel Competition

Weekly Prize Draw

Draw for week commenc ing (Monday).,...............
Mamesaallinbepomlive R R e
Extension Number .. .

Wallke [ Cycle [_] Moatoreycle [




Greener Commuting and Business Travel
I

Cycle to Work

BENTLEY

= Secure cycle storage
= Showers available for Cyclists
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Car Sharing

* On- Line system that matches partners based on Post
Code and Time.

= Emergency Taxi cover (Domestic Emergencies)

BENTLEY

Axv liftshare.com/monitoring O entcy Mators Limito Cartare

Better together Logout

Welcome LA deM Members | Marketing ‘ Reports ‘ Farum ‘ 4 Easter

Statistics for your scheme

Summary

& Benchmark your scheme

&7 946 members
The top rated schemes in your sector.

950 journeys registered _
- ¥ Bentlev Motars Limited Carshare
59% of these journeys made or received contact - Eentley Motors Limited Carshare

Want to know how to improve these figures? { MNEXT Carshare

escocarshare

-
& =

Trafford Centre Carshare Private Group

P& view your scheme's performance against your target

Your details can be viewed by other carshare managers, to
change this click on E

If vou need to re-set vour target at anv point, contact vour

Account Manager.
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Av {f tShare.com/mDn-itOrin You are logged in to the monitoring pages for
W S

Bentley Motors Limited Carshare
Better together Logout

Welcome Ecinddw48 Members | Marketing | Reports | Forum ‘Easter

Cumulative savings

& Estimated members money saved since Jan 2009 £ £324,229

% Estimated miles saved since Jan 2009 1,493,192 miles

& Estimated carbon dioxide saved since Jan 2009 T 491.3 tonnes

& Estimated nitrogen oxides emissions saved since Jan 2009 = 710 grams

) Estimated particulate matter emissions since Jan 2009 = 50 grams

4 Estimated carbon monoxide emissions saved since Jan 2009 = 570 grams

) Estimated hydrocarbons emissions saved since Jan 2009 = 30 grams

4 Previous - Estimated annual costs and savings B Mext - Annual savings by purpose of journey
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Business Travel (options)

BEN

= Clear Business Travel Policy Required
= Phone / e-mall
* Video Conference
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Business Travel (options)

Train
Car
Plane

Fleet Inl’ormatlon

&
N’O

s 2 Pralt & Whilney Canada PWCISOA Turbopiop
2 Douty RADG six bladed corposite
2Pl 2 s

v 2% Genoral Eluckric CF34+10E7 Turbofan
- Zl‘llah. 3Flight Attendants

Engine Typa:....
MNormal Operating Crew...

MaxCruise Speed ... ... . 461 ks
Max Cruisa Altitode. - - - - 41,000 ft
Ma.mmﬂlpmmw] N N N _1B00 A
Mok Passengers.. . - B,
Total Longth 2RI
Total ¥idth ErE

Eco labels explained...

fare i inewith

DON'T

BENTLEY

Low cost but not at any ¢ cost

Flybe - leading the way in European Regional Aviation

fybe: |

The World's Ist Avlation ECO Labelling scheme
Remember when white goods first used a labelling scheme? Well, Flybe (s the Ist alirline In the

| =, @ | world to apaly this same standard Lo it aircraft - afowing you to make the mast informed travel
| chalces pogsible, The UK House of Commons Treasury Select Committea racommended that all
| airines should folow sut.

"\

=Fos T

S2bn invested in one of the world's most environmental fleets

1l you're going to iy, we belleve k's batter to trzvel In alreralt that set new standards in
emisslans, fuel efficiency and nolse pollution. A $2bn investment in ourleet of Bambardler

04005 2nd Embragr 1955 means our aircrait are amongst the youngest -nu mest environmentzlly

sensitive in the worid,

~

commlued to reducing noise

Impertant it i to the

communities we serve that we keep nnls! 1o 3 absolute Minimurn. Our new Q400 is one of the
Auiatest pacsenget alferaft In the werld and uses state of the art tchnology to reduce the impact

of naise on our neighbours.

™

Committed to regional air travel

o7 W .. Fiybe Is Europe's largest regional alefine. We fly fram 68 akrports, uhich means less travalby car

u W for every tripy . Thanks to our

England’s road network in 2008.

flybe,com
C o060

= 2009 we reduced our Business Travel expense by £1.5 million
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Summery

Keep it Simple
Understand your Target Audience
Clear Business Policy

Look at what works for others and adapt it to your
requirements

Build a Model
Invest in Technology and Equipment / Incentives
Work with providers of “Green” alternative transport
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