Car advertising In
Europe

Jos Dings, Director, T&E

28 June 2007

European Federation for



T&E membership
o _

Austria, Belgium, Czech
Republic, Denmark, Estonia,
France, Germany, Greece,
Hungary, Italy, Netherlands,
Norway, Poland, Portugal,
Romania, Russia, Slovenia,
Spain, Sweden, Switzerland, UK

49 Members — 21 Countries
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Context

Even informed consumers
don’t always do the right thing

Information is NO substitute
for regulation
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CO2 debate: car industry
blames the consumer...

“The European car industry considers

consumer demand for fuel efficiency to
be the missing link in current efforts to

reduce CO.,.”

ACEA website

rrrrrrrrrrrrrrrrrrrrr



...and Is repeating
that message...

“The Industry’s efforts have been
hindered...by the persistent lack of
consumer demand for fuel-efficiency.”

ACEA press release 26/01/07
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...again and again.

“Highly CO,-efficient cars, brought into
the market in line with the 1998
Commitment, have met with very low
demand.”

Speech by ACEA president, 15/05/07
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Consumer Information
and car ads need to change.

European Federation for
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Ford India
ad campaign

Launched:
June 2007

(Crushing icebergs
and terrorising
polar bears?)
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CO, Information
INn car ads
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Many ads break the
rules

® Ford Ranger ad

® BBC Top Gear
Magazine

® June 2007

® - No CO, or fuel
efficiency info




Many ads break the
rules

® Honda Civic ad
® ‘Car’ magazine
® April 2006

® - No CO, or fuel
efficiency info

Www.transportenvironment.org



Same across Europe
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When you see a car ad

® The CO2 information is supposed to be this big

® The EU CO2 labelling directive says: “This information
should, as a minimum, be easy to read and no less
prominent than the main part of the information
provided in the promotional literature”
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Despierta.
Nuevo Fiat Grande Punto Racing
Diesel Liwliyjed 18y

90cv por
J0€ al mes.

Los dos primeros anos, sin entrada.
Mas 72 cuotas de 215¢. TRE: 7,.96%.
Plan Prever incluido.

nto Haclng. Aprovecha la oportunidad de sentir la deportividad de sus motores Diesel
, faldones y spoiler trasero. Ademas, disfrutaras de la dltima tecnologia Blue&Me™ de Microsoft, con
Bluetooth® para conectar tu mavil, con mandos de audio en el volante y radio CD. Vive toda la deportividad
g ¥ la confianza del mayor reconocimiento en seguridad con 5 estrellas Euro NCAP. www.fiat.es
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Ejemplo de financlacidn para Grande Punto M

estudio y apertura ol contado (2, 5%) 323 35€. T
ofrecida par Tarcredit EFC 5.4, Consumo mi

-3 16v 90cw. PVP 12,9346, (WA, Trarsports & Impussto de Matsiculacion, Plan Prever y descuente promesional incluldes). $in Entrada. Comision de

Broc 96 meses. M cuctas de S0E. 72 cuotas de 215€. Precio total a plazos 17.963,35€. Oferta valicda hasta 3105/2007 en Peninsula y Badeares. Financiackin
4. Emitiones de CO2 :gﬂlm}th 1228 154, RBE N™ 1942 /07,



Consumers aren’t getting the

Information from car companies

® 97% of ads in Sweden failed to give
adequate CO2 information (Swedish
Road Administration, 2004)

® Especially in ads: widespread problems
of no, or iIncomplete information or
printed in too small letters (ADAC for EC,
2004)
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The directive ....

“... all promotional literature (...)
should contain data on the relevant fuel
consumption and CO,, emissions (...)"

promotional literature’ means all
printed matter used in the marketing,
advertising and promotion of vehicles to
the general public. It includes (...)
posters ..."



....and how It’s
Implemented

“We do not consider [t
material which is primari
the only textual content Is t

ne law] to cover
y graphical, where

ne model name and

an advertising slogan.”

UK DfT guidance note on CO2 information



The Internet
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New car buyers do their
research on the Net

80% of consumers in France, Germany and the UK used the
Internet during the car buying process, four times more than in
the same survey in 2002.

CapGemini 2006



New car buyers do their
research on the Net

The Internet has become the primary source of research for the
car-buying consumer. ‘Just looking’ visits to showrooms have
been cut to one or two from as many as six traditionally.

Adrian Joseph, Head of the Automotive Practice

Google



UK has not extended the labelling law
to the Internet.

The EU recommended this in 2003.
(2003/217/EC)
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Carmaker websites

® Majority of sites have no way of
comparing CO, emissions of full model
range

® Several ‘clicks’ to find CO, information

® CO, buried in ‘technical specifications’,
‘performance’, ‘technical datasheet’

® Not easy to find

European Federation for



Websites: good practice
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Green Claims
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UK Green Claims Code

® DEFRA guidelines, approved by the CBI
(SMMT is a member)

® “Claims should always avoid the vague
use of terms such as ‘sustainable’,
‘green’, ‘non-polluting’ and so on.
Likewise, they should avoid linking
vague descriptions, such as ‘friendly’ or
‘kind’, with words like ‘earth’, ‘nature’,

‘environment’, ‘eco’ and ‘ozone’.
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Green Claims

HIGH PERFORMANCE,
| LOWEMISSIONS. ZERO GUILT. s

ousa, West Cluay Foad
V8-LIKE POWER WITH CLASS-LEADING CO2 EMISSIONS.
THE RX 400k LEXUS HYBRID DEIVE - PUSHING BOUMNDARIES.

el 1202 667575

wwwlexus.couk/poole
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= A0Ch fuel econcmy lgures exta-urban 37 2mpg (FALA0Km), urban 310mpe (FILA00km) combired 34 mpg (BILACRm) CO6 emissions 19%2alken,

The ASA banned this (in UK).
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Green Claims

CHANGEZ LE MONDE
SANS CHANGER LA PLANETE

Hop over the
Channel!

"Change the world,
without changing
the planet.”

1869 CO,/km

T/E |

European Federation for
TRAMNSPORT and ENVIRONMENT wwwlexus.ir




Green Claims

“Saab created BioPower | Go Green
technology for drivers g —
who want it all: turbo- P
charged performance
plus the satisfaction of

helping the environment.”

>2009 COzlkm mae your mind

TZE

European Federation for

TRANSPORT and ENVIRONMENT www.transportenvironment.org



Green Claims

@ RENAULT Cars

Home | | Renault vans | Renault fleet | Used Cars | owner services | About Renault

¢ ECOIOgicaIH Welcome to Renault Cars UK

Clio Extreme
1.2 16V 3DR

£149 per month

NO deposit

Find out more
Book a test drive

Nature imagery

Madel shown may nat be actual version
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Green Claims

HONDA

Driver friendly ¥

Tha designers in our Tochigi developmant Cantres have been
busy. Busy that &, thinking sboul graas, rees, sie sod small
furry anksaals,

“Environmentally friendly” bt

rewith bnay [KVA dersnaoslogy (Integraiesd Mot Asabsi), 30 pou use
lesx petiod and prodace fewer emasions

Thara noi [ust good mews for e ansimnment, B good nemws for
your pocket Because nok onfy |5 .0ur new myond petmiskesto car
Fuel eificem, i Ireland its Foredithy 1oz eficent oo, paying just
554 ol the WRT shla (Plesike Ak o ol Honda desles o masn
spuciic mlrmalion)

Honda Ireland website

Mome I Performance
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UK Green Claims Code

® DEFRA guidelines, approved by the CBI
(SMMT is a member)

® “Claims should always avoid the vague
use of terms such as ‘sustainable’,
‘green’, ‘non-polluting’ and so on.
Likewise, they should avoid linking
vague descriptions, such as ‘friendly’ or
‘kind’, with words like ‘earth’, ‘nature’,

‘environment’, ‘eco’ and ‘ozone’.
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Voluntary codes aren’t
working

European Federation for



EU action?

® EU has asked carmakers to come
forward with a voluntary code for car
advertising by 7 August 2007.

® The EU CO, labelling directive is up for
review

European Federation for



Better CO2 / fuel labelling

Much better implementation and
enforcement of current law

A-G colour codes, linked to taxation

Extend scope to internet, TV, radio,
cinema, digital carriers

Visibility: min. 25% of space for CO, /
fuel info

extra or saved lifetime fuel costs and car
taxes - compared with average D-label



Responsible advertising

® Green claims should be specific — no
‘environmentally friendly’ ‘green’
‘sustainable’ to describe cars

® nho ads for cars that emit more than 50%
over fleet average, and for off-roaders In
urban areas

® ho associations of cars with nature,
wildlife



But remember the context

Even informed consumers
don’t always do the right
thing

Information is NO substitute
for regulation.
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