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• What’s more important in 
the current climate?

– Is it being green or just 
saving money?

– Is green just a fashion trend 
or an environmental 
movement?

– 70% of people would only 
buy a greener car if it saved 
them money (Recent 
survey)



‘Value 
Chasers’

‘Green 
Value’

‘Guilty Greens’

19% of population (9.2m) 29% of population (14.0m) 28% of population (13.3m)

76% of UK population

21% of NCB (349k) 34% of NCB (568k) 29% of NCB (473k)

84% of new car buyers

New retail objective:
Citroën = Value + Green Credentials



• Citroën’s message: 
“It doesn’t need to be a 
sacrifice to be green.”



• Changing regulations in 
advertising
– Citroën was the first 

manufacturer to display 
“Low CO2” in its advertising



• Reputation and 
recognition as a ‘green’
manufacturer



• Reputation and recognition 
as a ‘green’ manufacturer



• Highlighting 
frugal/economic benefits of 
‘green’ technology



• Highlighting 
frugal/economic benefits of 
‘green’ technology

Video



Where Citroën is today




