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classified sites is spent on Auto 
Trader



We have a lot of consumer data



So when it comes to alternatively fuelled 
vehicles (AFVs), we can track how car buyers 

are feeling and behaving



Demand for AFVs is growing, 
but slowly and from a small 
base
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So why aren’t consumers buying 
more AFVs today? 



3 in 4 motorists
agree that pollution
caused by cars on UK 
roads is worrying

2 in 3 claim that fuel 
pollution is an important 
consideration to make when 
buying a car

1 in 2 also say that they 
care more about car 
pollution now than they did 
12 months ago



But more and more 
people are simply 
confused

1 in 3 motorists don’t 

understand the benefits 
of different fuel types 

1 in 2 motorists claim 

there isn’t enough clear 
information on what fuel 
types are on offer

1 in 2 motorists claim that 

the messages on fuel types 
have made the car buying 
process more challenging



The demonisation of diesel hasn’t swayed diesel owners 
to purchase AFVs…

47%

of diesel owners said 

they were returning 
to diesel (newer 
engines)

17%

of diesel owners said 

they were switching 
to petrol

5% 2%

of diesel owners said 

they were switching 
to a hybrid

of diesel owners said 

they were switching 
to electric

26%

of diesel owners said 

they were undecided

…It’s simply led to indecision and delayed car purchases



…And when it 
comes to the 
crunch, consumers 
take decisions based 
on personal factors 
not societal ones

The result of this 
confusion is 
often inaction…



Cost is the single 
most important 
factor

would not consider an 
electric vehicle 
because of the 
servicing and running 
costs

41% 
of motorists would 
not consider an 
electric vehicle 
because of the 
upfront cost

49% 

believe petrol and 
diesel are good 
value for money, 

81% 

say the same for 
electric 

19% 
but only



Electric and AFV prices 
are higher than 
traditional ICE models, 
and going higher 

Auto Trader Retail Price Index – Electric 
vehicles

Auto Trader Retail Price Index – AFVs

Average 
price

£17,622

£20,130

Average 
price



How can we help 
change perceptions?



Make it clearer

1 Give consumers the 
information they need

Education hub 
featuring editorial 

content and listings



Make it easy 

2

of car buyers say 
monthly payments is 

the most important 
factor influencing 

finance choice

71%

Example of 
electric car 
browse by 
finance?

Allow users 
to browse 
EVs by 
monthly 
payments

In other industries, 
monthly payments 

are already fully 
cemented as the 

norm…



Make it 
compelling

3



…and ranges of 
c.500 miles

Visible evolution 
of charging 
infrastructure

‘Second 
generation’ EVs 
with great 
performance and 
looks…



Make it 
compelling
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Make it easy 
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Make it clearer
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