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LCVP Cars NOT Carbon

Low Carbon Passenger Cars

‘Know Your Carbon’
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Intelligence

= Unaware, uninterested & unwilling to change
= Private individuals v commercial fleets
= Will change If it saves money
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ideas

« Lower CO2 = lower costs (tax, fuel, parking etc)
= Minimise personal action - maximise global impact
= Target everyone - segment audience
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Implementation

= Rolling programme - 2.4M new registrations/year*
= Minimise cost and training
= Integrated & targeted ‘Tax Renewal’ campaign
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Impact

= 32M vehicles display CO2 emissions*

« Awareness & understanding

= Informed choice for purchase (new & used)
= CRM to encourage continued reductions
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